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MODERN GOLDILOCKS FEATURES IN CHRISTMAS TV AD CAMPAIGN 

FOR LUXURY AIRBED BRAND
Luxury air-filled beds brand AeroBed® will launch its first major TV advertising campaign next month to raise awareness of its innovative range of spare bed solutions in the run up to Christmas. 

The three week campaign will run across Sky Media channels as well as ITV2, More 4 and Living, and it is estimated that 15 million adults will view the advert at least twice. The TV advertising will also be supported by cross-track advertising across 200 London Underground sites and a heavyweight PR campaign to secure coverage in major consumer titles. 

With a modern twist and stylish art direction, the execution of the TV advert is based on a sophisticated retelling of the classic tale of Goldilocks and The Three Bears and features AeroBed in a pivotal role within the story as the one bed you will be happy to sleep on anywhere. 

“Christmas is an ideal time to promote the AeroBed® range of products as it’s one of the peak times during the year that people have guests to stay,” explains Scott Bower, Marketing Director for AeroBed®. “The story structure of the advert provides an ideal opportunity to dramatise the product benefits of the AeroBed® and we anticipate reaching approximately 2.9 million network mums – our key target audience - through the TV advertising alone.” 

The campaign is being handled by The Picture Production Company (PPC) with supportive PR being undertaken by Remarkable Group. 

The innovative, self-inflating AeroBed®, which has sold over 20 million worldwide, uses the 

latest comfort-enhancing technology to provide the ultimate temporary spare bed solution. The beds come in either mattress height or full bed height, and stockists include John Lewis, Argos, Tesco Direct, Homebase  Asda Living, .Harrods and Selfridges.

Visit www.aerobed.co.uk for more information.
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For more information please contact us via the ‘contact us’ section of our website.

