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AEROBED® LAUNCHES NEW ERA OF INTERACTIVE MERCHANDISING 
IN THE RETAIL INDUSTRY
A new and innovative approach to interactive consumer merchandising is being pioneered in the UK retail industry by the world’s market leader in air-filled beds. 
AeroBed®, which has sold over 20 million beds worldwide, and recently launched it’s first major national advertising campaign in the UK has released a new type of interactive merchandising stand (IMS) in a number of its UK stockists which have already generated outstanding results, boosting sales of the innovative ‘bag to bed in 60 seconds’ product by up to three times.
The AeroBed® IMS stands combine high-tech new media, eye-catching branding, shelf space to hold the product and a mini AeroBed® to create a fun, entertaining environment in which consumers can interact with the product, whilst demonstrating all the key functional benefits of the self-inflating AeroBed®.  
“The IMS was designed to help take consumers through the whole purchase decision themselves, without the need for staff or demonstrations, and provide a 24/7 interactive merchandising solution,” explains Scott Bower, marketing manager for AeroBed® in the UK.
“An AeroBed® is all about helping people save space whilst giving their guests a comfortable night’s sleep. The IMS helps retailers save space also and move the AeroBed® displays into high foot traffic areas for impulse purchases without needing a full size AeroBed® on display. Furthermore it speeds up the full demonstration process which is important for consumers to make a quick purchase decision.”
The three different IMS concepts, tested in John Lewis, Waitrose Food & Home, and Tesco Home Plus, are now being rolled out across these stockists UK wide in line with the company’s first major advertising campaign. 
“The company has sold over 20 million AeroBeds® worldwide and are committed to innovating right through the supply chain,” added Scott. “The IMS in particular is a new kind of merchandising concept in the industry and we will continue to work with our stockists to ensure they have the best concept for their retail environment.”

For more information visit www.aerobed.co.uk.
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